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Total Sessions (All Traffic)
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Pages per Visit: All Traffic vs Organic Traffic
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Average Page Load (sec): All Traffic vs Organic Traffic
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@ <Average Page Load (sec): All Traffic> - Avg. Page Load Time (sec)
@ <Average Page Load (sec) (Organic Traffic)> - Avg. Page Load Time (sec)

prev. penriod prev. year
-38.02% -58.09%

Conversions: All Traffic vs Organic Traffic

1,439 426

) <Conversions (All Traffic)> - Goal Completions @ <Conversions (Organic Traffic)> - Goal Completions
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9.93% 746.47%

Bounce Rate: All Traffic vs Organic Traffic

60.52% 63.77%

I <Bounce Rate (All Traffic)> - Bounce Rate @ <Bounce Rate (Organic Traffic)> - Bounce Rate

prev. period prev. year
3.45% -19.11%

Pageviews: All Traffic vs Organic Traffic

12,988 6,141
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) ;
Po— @ ——— @iy o——o o
. ° ° — g — — g —9
1,0l
1 2021 1 )
prev. period prev. year
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Visits Sources

@ Other

prev. period prev. year
11.75% -9.15%

Average Time on Site: All Traffic vs Organic Traffic

1m 14s 1m 32s

I <Average Time on Site (Al Traffic)> - Avg. Session Duration
@ <Average Time on Site (Organic Traffic)> - Avg. Session Duration
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Conversion Rate: All Traffic vs Organic Traffic

19.93% 13.49%

@ <Conversion Rate (Al Traffic)> - Goal Conversion Rate
@ <Conversion Rate (Organic Traffic)> - Goal Conversion Rate

Visits by User Type (All Traffic)
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prev. period
-0.59%

Organic Visits by User Type (Organic Traffic)

3,158

prev. year
831.69%

B New Visitor 2,480
1 Retuming Visitor 678

prev. period prev. year
9.73% 40.92%
Organic visits by Gender (Organic Traffic)
No data
Organic Visits by Device Type (Organic Traffic)
3,158
B desktop 1,478
moble 1,576
. tablet
9.73% 40.92%

Landing Page Performance (Organic Traffic)
Data

!

prev. period

B New Visitor 5,730
0 Returning Visitor 1,491

prev. year
10.58% -9.15%
Visits by Gender (All Traffic)
2,130
@ female 1,155
@male 975
Visits by Device Type (All Traffic)
7,221
B deskiop 2,896
® mobile 3,990
@ tablet 335
prev. period prev. year
10.58% 9.15%
Visits by Age (All Traffic)
2,047
@ 18-24 365
W 25-34 500
w 35-44 440
W 4554 352
W 5564 231
B o5+ 150

Sessions o % Exit
871 37.77%
261 77.68%

Sessions o % Exit



1Z8 54.01%

3,158 76.13%
115 49.36%

79 58.96%

75 55.97%

73 80.02%

68 40.72%

67 30.73%

65 71.43%

63 77.78%

Organic Visits by Age (Organic Traffic) Revenue per Channel
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No data ’
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prev. period prev. year
-$239.39 $7,67251
Average Page Load by Browser (sec) (Organic Traffic) Top Referers
Data © Avg. Page Load Time (sec) Data Sessions o Sessions diff
Chrome 3s 50 4900%
Edge 1s 22 -38.80%
Firefox 2s 19 N/A
Safari 1s 12 N/A
Total 2s 12 -70%
10 900%
9 12.5%
) 0%
7 40%
5 66.67%
3 200%
Source/Medium Report
Data Sessions o Bounce Rate Pages / Session Avg. Session Duration Ecommerce Conversion Ra.. Revenue
google / cpc 2,901 56.9% 164 55s 1.91% $7.32467
google / organic 2,901 63.02% 197 1m 33s 12% $5,125.68
(direct) / (none) 860 50.3% 179 1m 16s 0.81% $1.306.42
bing / organic 61 68.85% 169 2m 33s 0% $0.00
m.facebook.com / referral 50 92% 116 7s 0% $0.00
yahoo / organic a4 77.27% 152 28s 0% $0.00
baidu / organic 36 100% 1 Os 0% $0.00
duckduckgo / organic 23 65.22% 17 1m 33s 0% $0.00
_ 22 45.45% 118 1m 34s 0% $0.00
Im facebook.com / referral 19 04.74% 105 2s 0% $0.00
I.facebook.com / referral 12 66.67% 183 1m 49s 0% $0.00
Keyword Tracking
Google Search Console Data
2,642 0.78% 26.09
@ !mpressions @ Clicks @ CTR @ Position
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Google Searches by Keywords
Data Clicks o Impressions CTR Position
255 602 36.85% 11
87 332 26.2% 432
37 781 474% 297
26 908 2.86% 20.9
24 3,015 0.8% 6.93
22 120 18.33% 6.26
21 407 5.16% 259
20 2,896 0.60% 7.85
20 2,432 0.82% 417
16 875 1.83% 5.48
15 856 1.75% 3
Google My Business data Google Business Listing _
2,397 2,494 69 a7 26
@ Views on Google Maps @ Views on Google Search @ Clicks on the listing
@ Phone number clicked on the listing [ Number of requested driving directions
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prev. period prev. year
-233 N/A
Google Business Listing _ E-Commerce Conversion Rate Revenue (All Traffic)
2 $
8,497 13,490 429 265 116 1.4% $13,831.27 $5,125.68
@ Views on Google Maps @ Views on Google Search @ Clicks on the listing ¢ @ <Revenue (All Traffic)> - Revenue
@ Phone number clicked on the listing @ Number of requested driving directions @ <Revenue (Organic Traffic)> - Revenue
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T T T e e e e e e e -5.84% 185.05% 17% 12458%
Referral Links Overview
Backlinks
E-Commerce Data
Average Order Value Marketing Channels Performance Top Selling Sources (All Traffic)
Data T C Revenue o Data Reve Quan Avg. ... Eco..
$136.94
Paid Search 57 1.04% $7.324.67 google  $12.4. 380 $13387 155%
16
. Organic Search 36 1.14% $5,125.68 (direct) $1.30 34 $186.63 0.81%
.
Direct 7 0.81% $1.306.42 locall... $74.50 2 $74.50 8.33%
i Referral 1 0.97% $74.50 Total $138 416 $13167  357%
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prev. period prev. year
-5.59% -13.28%
Transactions per Channel
)
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Direct Display Organic Search ¥ Relerral Socia
prev. period prev. year
4.12% 158.97%

Revenue per Transaction (All Traffic)

$13,831.27

$5,125.68
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$13,831.27

Transactions: All Traffic vs Organic Traffic
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Revenue per Country (All Traffic)

$13,831.27
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-1.7% 12458%

Revenue per Country (Organic Traffic)

$5,125.68

@ Canada $4,767.49
@ Germany $358.19

prev. period
-0.87%

prev. year
124.58%

Revenue per City (All Traffic)

$13,831.27

W (not set)

@ Abbotsford

W Abidjan
Abu Dhabi

@ Abuja

@ Accra

0 Addis

@ Addis Ababa

W Agra

@ Ahmedabad
Airdrie

@ Other

prev. year
124.58%

prev. period
0.59%

Revenue per Gender (All Traffic)

$5,007.56

@ 6th of October ...

$794.64
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$260.64
$0.00
$12,766.99
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$5,125.68
' B0
/ .
®sC
Cc
\ mc
EC
3
e ™ x
/ =
i/ wP
R
S
® s
mo

prev. period

W female $2,137.33
W male $2,870.23

prev. year

prev. period



18.43% 58.88% -5.93%

Revenue per Gender (Organic Traffic) Revenue per Age Group (All Traffic)

$5,007.56

o

prev. period
5.69%

Revenue per Age Group (Organic Traffic)

No data

Shopping Behavior (All Traffic)

7,221 0 0 0

@ Sessions @ Product Detail Views ) Product Adds To Cart ) Product Checkouts |} Transactions
8.000

6.000

84.25%

@ 18-24 $1,407.15
® 2534 $762.71
1 35-44 $1274.04
@ 4554 $887.64

55-64 $368.83
@ 65+ $307.19

prev. year
84.25%
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Shopping Behavior (Organic Traffic)

3,158 0 0 0

0 Sessions @ Product Detail Views @) Product Adds To Cart @) Product Checkouts @ Transactions

36
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data
280 917
Shopping Behavior per Product
Data Product Detail Views Product Adds To Cart Product Checkouts Product Removes From Cart

_ Product Detail Views? Product Adds To Cart® Product Checkouts® Product Removes From Cart®

Unique Purchases o

Unique Purcl\asessg














